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EXECUTIVE SUMMARY 

 

 North Carolina State wrestling is entering a critical time of growth and expansion, and in order to 

properly capitalize on this growth we have developed a marketing plan that will increase awareness, establish a 

positive brand image, and help create a product that is a point of pride for our fans. In order to promote the 

desired atmosphere we will be attracting youthful fans to our matches, and using organizational and theatrical 

tactics to create an event that is exciting and entertaining. We will also stress the importance of increasing 

positive brand imaging through community and university relations projects. Positively contributing to the 

Wolfpack brand will not only improve the status of our program, but will also be beneficial for the maturity 

and integrity of our student-athletes. Although we have planned to target youth wrestlers, high school 

students, college students, and former Wolfpack wrestlers, the bulk of the focus will be geared toward college 

and high school students.  

 The aim of this marketing plan is to increase awareness of our program through social media 

connections and brand imaging, finding ways to effectively minimize our determined weaknesses, and incite 

team spirited excitement into the crowd for home matches. We will do this by using a combination of 

advertising and promotional activities to reach our target markets, however our most valuable extension will 

come from our student-athletes. Face to face interaction will prove to be more effective than advertisements, 

thus we have created many different situations that will afford our student-athletes the opportunity to 

personally reach our target markets. By inserting the wrestlers into specific situations, we can engage in 

interactions and build relationships that will be invaluable to our program. 

 In this plan we have outlined the strengths and weaknesses of our wrestling program, as well as 

analyzed internal and external factors that will affect our consumers. By successfully implementing the tactics 

and strategies that we have established we can engage our target markets and reach our marketing goals. Our 

budget restrictions will not allow the usage of superfluous promotional tactics, which result in tactics and 

strategies that are high in time and energy, and are cost effective. The Wolfpack wrestling team is committed 

to excellence and will be relentless in their pursuit of greatness. We must have the same passion and desire 

when practicing our marketing strategies in order to achieve success. 
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INTRODUCTION 

Mission Statement 

The North Carolina State University’s wrestling program is focused on ensuring that all of its student-athletes 

are achieving success in academic and athletic endeavors, while embodying the university’s core values on and 

off the mat. The program aims to provide a superior experience for student-athletes and spectators alike, 

which will result in further promotion and expansion of the Wolfpack brand. The wrestlers will compete at 

the highest level of intercollegiate athletics and become a paradigm for leadership and integrity, which will 

attract current and future admirers to the program. 

Background 

The N.C. State wrestling team represents a long standing program steeped with success on a national scale. 

Under the guidance of head coach Bob Guzzo N.C. State won its first Atlantic Coast Conference 

championship in 1976, and has gone on to win thirteen more team championships. The program has 

supplemented this team success by adding 109 individual conference champions, 17 All-Americans, and has had 

5 wrestlers win a National Championship. Home wrestling matches are held in historical Reynolds Coliseum, 

former home of the men’s basketball team, which has a capacity of 14,000 spectators.  

The most recent marketing plan has targeted four primary markets including the student body, youth 

wrestlers, high school recruits, and former wrestlers. The N.C. State student body will continue to be the 

number one target market for the wrestling program. With 27% of the student body living on campus, N.C. 

State has access to over 9,000 students within walking distance of Reynolds Coliseum. The wrestling team is 

also one of 16 other varsity sports that do not require a ticket for entry. This will be a great benefit in our 

marketing campaign because the value of the word “free” is immeasurable. In 2014 we will shift gears on our 

second target market to focus heavily on surrounding high school students. Our goal is to entice this market 

with the allure that comes with socialization on a college campus. By evoking this feeling of involvement in high 

school students we can build an exciting and energy filled atmosphere at the matches.  

Head coach Pat Popolizio and his teams are committed to achieving excellence in all endeavors they face this 

year and going forward. The wrestlers are determined to be fierce in competition, studious in the classroom, 

leaders in the community, and respectful to others. Creating a spirited atmosphere for the wrestlers to 

showcase their talents will be a reward for their dedication and hard work. Meanwhile, increased brand 

awareness will make the program more attractive and help to perpetuate future success for years to come. 
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SITUATIONAL ANALYSIS 

Internal Analysis 

Wolfpack Wrestling Strengths: 

I. Facility – The wrestling team is one of four N.C. State athletic teams to claim the William Neal 

“Reynolds” Coliseum as home turf for their sporting events. Reynolds Coliseum, former home to the 

two national champion Wolfpack basketball teams, saw its first competition in 1949. After six decades 

and several renovations, Reynolds Coliseum is the most historic athletic site N.C. State has to offer. 

The red seats, maple flooring, and maximum capacity of 14,000 fans provides an environment soaked in 

nostalgia. The court is large enough to allow for extra portable seating to be set up directly around the 

wrestling mat, bringing the fans closer to the action.  

II. Location – As you can see per the map below, Reynolds Coliseum lies almost directly in the center of 

N.C. State’s main campus. Sandwiched in between two heavily trafficked roads, Hillsborough Street 

and Western Boulevard, the coliseum is accessible by car and conveniently located next to a parking 

deck. As far as walkers go, Reynolds is beside the Talley student union center and across the street 

from Carmichael Gym Complex. As far as location goes, Reynolds Coliseum is prime real estate and is 

considered highly accessible from a multitude of avenues. 

                   
   Figure 1: Map of N.C. State University via Google Maps 

 

III. Admission Price – Wrestling matches are available to all fans at absolutely no cost. Wrestling is one 

of sixteen other N.C. State athletic programs that are offered at no cost to fans. This opens up 

opportunities to attract potential fans without the hindrance of ticket prices driving people away. 

IV. Budget Increases – Before current Athletic Director Debbie Yow was hired at N.C. State, the 

wrestling budget was in the ballpark of $60,000.  Far below competing programs, this was a major 

disadvantage for the Wolfpack wrestling team. However, in 2010 Yow raised the budget to $80,000 

and then again in 2011 to $120,000. Doubling the budget has had significant impact on national 

recognition for the wrestling team. Along with more money for recruiting purposes, the team is now 

able to travel to bigger and better tournaments across the country. The added budget has also helped 

with increasing staff size for the wrestling program. The budget is now considered on par with similar 

competing teams such as Duke and North Carolina. 

V. History – North Carolina State Wrestling has a strong history of success in the Atlantic Coast 

Conference, and nationally. In the last 37 years the Wolfpack have won 14 conference championships 

and has produced 5 individual national champions. An N.C. State wrestler has also been named All 
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American on 27 separate occasions. These statistics help to market N.C. State wrestling as an 

accomplished program filled with success. 

VI. Bright Future – The wrestling team at N.C. State welcomed new head coach Pat Popolizio in April 

of 2012, and is excited about the programs new direction. According to D1CW (Division 1 College 

Wrestling) coach Popolizio has assembled the fourth best recruiting class in the nation for 2014, 

including four wrestlers currently ranked in the top 100 in the nation. The wrestlers hail from 

California, Pennsylvania, New Jersey, and Missouri demonstrating the attention that N.C. State is 

drawing all across the country. Coach Popolizio is upgrading his talent level, which should help 

continue the Wolfpack’s success on a national scale. 
 

Wolfpack Wrestling Weaknesses: 

I. Individual Nature – Although still a team sport wrestling is solely based on individual performances. 

Each match contains one individual wrestling another individual; the winner will be awarded points for 

their team. Unfortunately this can result in a lack of teamwork as viewed by a fan, which results in less 

crowd participation of school spirited antics. Often times the majority of cheering is geared at the 

individual wrestling as opposed to the entire team success. Given that it is unreasonable to expect the 

entire crowd to know each individual personally; this often results in a quiet/less raucous crowd. In 

collegiate athletics it is popular to try to invoke the school spirit within fans for added excitement and 

care towards the outcome. It is difficult to arouse the sense of team belonging in a sport that is highly 

individualized. 

II. Appearance – Wrestling uniforms are well known for their revealing nature. A typical wrestling 

uniform is a skin tight spandex or lycra sleeveless singlet that does not go past a wrestlers knee. Many 

spectators can find the uniforms uncomfortably revealing on men, distracting them from the actual 

event. Unfortunately, the uniforms are necessary for the wrestlers to compete at the highest level, 

relieving them of baggy or excess clothing getting in the way of a match.  

a. Although Reynolds Coliseum provides an excellent venue for the wrestling matches, lack of 

attendance makes the stadium appear large and empty. When attending an N.C. State wrestling 

match the emptiness of the stadium does not provide an appealing home court advantage.  

III. Consumer Information – With no ticket purchase required for events it can be challenging 

determining which demographics are/are not attending wrestling matches. We have nothing more than 

direct questioning of attendees and the eyeball method for determining who is at our matches and 

why. These methods are neither time efficient or accurate when compiling data. 

IV. Scoring Uncertainty – Unlike highly broadcasted games such as basketball or baseball, wrestling has 

a complex scoring system that is difficult to understand. Wrestlers are awarded two points for take 

downs, and reversals, one point for escapes, anywhere from one to three points for near fall, and 

points for riding time at the end of the match. For a casual fan that is not deeply involved in wrestling 

this scoring system can be difficult to follow filling the matches with uncertainty. If a sport is not easy 

to follow for a casual spectator, it is going to be difficult to draw them to events. 

V. Tobacco Road – Wrestling is a winter sport whose season mirrors that of basketball season. From 

beginning all the way down to March Madness, wrestling and basketball share the same schedule. This 

is a particularly difficult obstacle to overcome in Raleigh, North Carolina because of Tobacco Road, 
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and the history of basketball within the state. With such a rich history of basketball excellence, it is 

difficult for wrestling to try and compete with basketball in North Carolina. 
 

External Analysis 

Wolfpack Wrestling Opportunities: 

1. NCAA Championship Tournament Success – Although the exact financial figures are not public 

information, Anthony Holman, the Associate Director of Championships and Alliances, was able to 

confirm that wrestling does display championship tournament success financially. Anthony states “We 

can confirm that the Division I wrestling championships is one of a handful of NCAA championships 

that generates revenue.” This means that despite wavering popularity compared to other NCAA 

sports, the wrestling championship tournament is very successful.  

2. Surrounding Public High Schools – North Carolina State University is located within the state’s 

capital of Raleigh. The result of being located within a major city is a more dense population and 

therefore more possible consumers. In regards to targeting the age group 14 – 18 years, there are 15 

public high schools within a 25 minute driving radius of Reynolds Coliseum. As you can see per school 

enrollments, this means there are 14,572 junior and seniors most of which can drive independently. 

There are also another 17,469 freshmen and sophomores that go to school 25 minutes or less from 

Reynolds Coliseum. This represents a huge opportunity to bring in a youthful, rambunctious crowd 

that will help to build a strong home environment.  

 

Table 1: Student enrollment figures of nearby high schools 

High School Freshman Sophomores Juniors Seniors Total Student Body Time Away 

Apex 599 621 568 553 2341 15 minutes 

Athens Drive 611 467 426 423 1927 7 minutes 

Broughton 610 566 512 486 2174 5 minutes 

Cary 654 601 564 431 2250 11 minutes 

Enloe 832 627 564 656 2669 11 minutes 

Garner 716 631 486 464 2297 12 minutes 

Green Hope 525 503 515 486 2029 25 minutes 

Holly Springs 616 522 434 428 2000 23 minutes 

Knightdale 493 441 466 363 1763 25 minutes 

Leesville Road 684 598 553 573 2408 18 minutes 

Middlecreek 570 448 426 370 1814 21 minutes 

Millbrook 785 517 574 567 2443 18 minutes 

Panther Creek 661 571 574 542 2348 22 minutes 

Sanderson 598 473 418 416 1905 15 minutes 

Southeast Raleigh 554 375 364 370 1663 10 minutes 

       Total # of 

students 9508 7961 7444 7128 32031 
  

3. Spirited Student Body – Currently, N.C. State lays claim to a student body of 34,340 students, 

9,271 of which live on campus. That means at least 9,271 college students are within walking distance 

to Reynolds Coliseum, and thus free wrestling matches. The Wolfpack fan base is well known for being 

easily excitable, loyal, critical, loud, and at times a little irrational. Students are typically known for 
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setting the tone of the atmosphere at collegiate sporting events, which is why we need to lure these 

fans out of their dorms and into the Coliseum.  

4. Youth Wrestling Organizations – Raleigh youth wrestling organizations provide us with an 

opportunity to begin grooming Wolfpack fans and wrestlers at an early age. In order to establish future 

popularity within the community, we must attract fans as children, and create fond memories 

associated with Wolfpack wrestling. The most successful wrestling programs in the nation are typically 

filled with athletes that began their career at age 3. If we can help to shape our youth wrestling 

organizations, then we can develop potential future student-athletes, as well as create popularity for 

our sport that will continue to grow. 

 

Wolfpack Wrestling Threats: 

I. High School Wrestling Matches – Given that high school students are part of our target market, 

and that most wrestling spectators have a connection with wrestling/the wrestlers, we need to make 

sure these consumers are available during our matches. As noted above, there are 15 public high 

schools within a 25 minute drive of Reynolds Coliseum, which means there are roughly 15 high school 

wrestling teams that will be having matches or practice during the winter. We have to make sure we 

can schedule matches that will result in this particular market segment being available to attend. If this 

market segment is tied up with their own wrestling obligations then they are not going to be able to 

attend the events we have in place for them. 

II. Student Opportunity Overload – College campuses are known for catering to student needs, and 

providing them with new and exciting ways to occupy their free time. This is great for a student, but 

becomes a difficult competition for some events. Whether it is free food, student cinemas, 

fraternity/sorority events, concerts, community service, or a number of other events, students are well 

sought after on a college campus. All of these different organizations marketing to the same, limited, 

number of students will inevitably result in a lack of participation for some events. We need to find a 

way to separate ourselves from just another event on campus to prevent being part of that overload. 

III. The City of Raleigh – Although Raleigh provides us with a great location, and numerous possible 

consumers, it also provides exciting nightlife opportunities. In fact Businessweek ranked Raleigh the 

number one place to live in the United States explaining “The city sports a high number of bars, 

restaurants, and cultural institutions as well as a thriving social scene, great parks, and good schools.” 

All of these other attractions can provide alternate events for potential consumers drawing them away 

from wrestling matches. 

IV. Other Wolfpack Athletic Teams – Excluding the revenue sports, N.C. State represents each of its 

sport teams fairly. This means that each team is going to receive similar opportunities to promote itself 

through the university, and thus we will need to go outside of the box to gain an edge on the other 

sports teams.  
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Competitive Analysis 

N.C. State wrestling is just one of 23 varsity sports at the university, meaning that competition for the 

college target markets is extremely fierce. It is unrealistic to think the marketing efforts can compete with the 

basketball and football program at N.C. State, as these programs are known as the revenue sports and are 

extremely popular nationwide. The resources are just not available for wrestling to compete with these 

programs. However, the other Olympic sports that N.C. State has to offer do not typically receive extra 

attention. This put us all on a level playing field to compete for the university students. Although we will not 

receive added resources to market ourselves, we are capable of attracting consumers through our own 

marketing efforts. 

Very common, among the Olympic sports on campus are sidewalk signs the day of an event. Posting 

these advertisements around the heavily trafficked areas of campus provide maximum exposure at very little 

cost. The university also allows for the Wolfline bus to be covered with student athletes competing which can 

draw attention to particular sports. This is a highly effective way of reaching a large number of college students 

day in and day out. Lastly, a popular tactic for attracting consumers for Olympic sports on campus involves 

give-aways, t-shirt tosses, free food, and other forms of non-price promotions. These promotions are useful if 

proper advertising is placed so that the market is aware of the special event. 

 Our wrestling program budget is on par with competing programs like Duke and UNC providing us 

with the same opportunities. These programs face similar challenges that we face at our program with the 

popularity of their sport. More successful programs have built a foundation for socialization at their matches 

to increase traffic to the events. Creating an entertaining event will go a long way in attracting new consumers 

to your product. These successful programs have done this by building a history of wrestling success, coupled 

with extra sport popularity that we do not currently possess.  

 

Customer Analysis: 

Collegiate wrestling, much like other Olympic (non-revenue) athletic events, is extremely interested in student 

body participation at athletic events. Typically this market segment is filled with prized intangibles such as: 

proximity to events, added spare time, strong team affiliation, adventurous attitude, and boisterous presence. 

Outside of these “perfect” fans, the N.C. State wrestling team serves friends and family of current Wolfpack 

wrestlers, nearby wrestling enthusiasts, high school students, youth wrestling organizations, and alumni of the 

wrestling program.  

N.C. State Student Body: 

I. Undergraduate Population – 24,536 

II. Graduate Population – 9,473 

III. Population Sex 

1. Male – 56% 

2. Female – 44% 

IV. Ethnicity/Race –  
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   Figure2: N.C. State student body race/ethnicity demographics 

V. Psychographics – Studies show that top motivational preferences for wrestling matches are 

achievement, individual match-ups, and wrestling loyalists. The typical college student is going to 

be less interested in these motivations and more interested in giveaways, personal connection 

with a participating wrestler, and the social aspect of attending sports games. Attendance 

numbers do see an increase when free merchandise or food is given away at the games, while 

attendance due to personal connection will stay fairly consistent throughout the year. 

VI. Geography – N.C. State offers students housing accommodations through 20 separate 

residence halls and 4 different university owned apartments.  Although the majority of students 

live off campus, there is still room for over 9,000 students on campus grounds. 

 

Wrestling Alumni: 

I. The N.C. State wrestling team has comprised a partial all time roster since 1971. This list contains 397 

names of wrestlers that were part of the Wolfpack team during their tenure in college.  

II. These former wrestlers are going to have more emotional ties to the program than any other target 

market 

III. 100% of these wrestling alumni are male, and their race/ethnicity should be similar to the student body 

distribution.  

IV. These men chose to wrestle for N.C. State for numerous reasons. Whether they were from North 

Carolina or across the country, they chose N.C. State to pursue scholastic achievement and participate 

in the wrestling program. Their ties with the program are extremely deep seeded and tug at an 

assortment of different emotions that they experienced in the past. This market segment is going to be 

less interested in non-price promotions and give-aways, and more interested in program success, 

honoring past members, and new achievements for the program. 

 

 

Surrounding Public High School Students: 

I. There are currently 15 public high schools in Wake County that are within a 25 minute drive to 

Reynolds Coliseum. Total enrollment for these area schools comes to 32,031 students. If you would 
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revert back to the External Analysis portion of this plan there is a more detailed breakdown of high 

school name, distance, and age of the students that attend. 

II. The Bureau of Labor Statistics reports that 68.3% of graduating high school students will be enrolled in 

college the following Fall semester. This means that of our 7,128 seniors that go to school within 25 

minutes of Reynolds Coliseum at least 4,868 of them will be enrolled in college Fall of 2014.  

III. For most students college is seen as an opportunity to explore unchartered territory, and finding ways 

to express their newfound freedom. While doing this they hope to secure the skills and education 

necessary to ensure their future is promising. This explains why college has such a high valued 

perception. 

 

Youth wrestling organizations: 

I. Youth wrestlers represent a market segment typically in the age range of 5 – 14. There are few 

wrestling opportunities in North Carolina for children under the age of 5, and after hitting 14 most 

wrestlers are beginning to transition into school wrestling programs. According to the US Census 

Bureau, Wake County has a population of 132,211 between the ages of 5-14.  

II. Wake County is home to youth wrestling organizations such as capital city wrestling, hurricanes 

wrestling club, holly springs golden hawks, dynamic elite wrestling, etc. These programs aim to prepare 

children for elite wrestling, meanwhile teaching them skills such as dedication, hard work, and 

fortitude.  

III. Due to the lack of media popularity for wrestling, kids enrolled in youth wrestling organizations are 

likely raised in a household that is familiar with the sport. Having a parent that has wrestling experience 

increases our chances of success when targeting this age group. The parents clearly have a positive 

view of the sport, explaining active participation by the child. 

 

Customer Analysis Summary: 

The potential market segments listed above represent N.C. State’s best chance at drawing wanted attention to 

the wrestling program. These consumers have displayed characteristics and have formed habits that make 

them the most desirable candidates for consumers. Youth sports enthusiasts often idolize athletes, and dream 

of one day attaining the same status. By feeding this day dream state we can encourage youth wrestlers to 

develop an interest in N.C. State wrestling at an early age. Loading them onto our product usage escalator at 

this stage in their lives will help us to continue forward movement as they grow older. Specifically we will aim 

for youth wrestling organizations located within 20 minutes of Reynolds Coliseum to cut down on travel time 

for parents. Keeping travel time down will encourage parents to bring their kids to events. We have already 

discussed the motivations for alumni wrestlers, typically associated with emotional ties with the program. This 

market segment provides a loyal base very interested in the development and success of the program. The key 

to targeting this market is to keeping them informed on what is going on with the program. Continually 

honoring past wrestlers will go a long way in establishing trust and building excitement for wrestlers.  

The next two segments are going to be the focus of our marketing strategy. These target markets, if 

effectively utilized, will result the largest positive results. The N.C. State student body represents a target with 

the most desirable traits for marketing a free athletic event. They are located extremely close by, are known 
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for having little money and extra free time, easily excitable, and dedication to team spirit. This market is 

heavily sought after so finding way to differentiate our product will be the key in attracting this market 

segment. Lastly, we will be spending more focus than previous years on marketing to surrounding high school 

students. These surrounding high school students still maintain proximity to our events, while also containing 

the desire to be associated with the university. This means the “cool” factor will be on our side for attracting 

high school students to college events. If we can create an atmosphere conducive to their image of college, 

and develop a pattern of attendance, then we will be successful in increasing our consistent consumer base. 

 

 

MARKETING GOALS 

 

The North Carolina State University athletic department is committed to developing a program that 

consistently ranks top 25 in the nation in all aspects, and regularly competes for conference championships 

within the Atlantic Coast Conference. This dedication to excellence will be provided in conjunction with 

growing a positive image for the Wolfpack brand, as well as fostering an unwavering loyalty from fans and 

alumni alike. This loyal fan base will help to create atmospherics that are envied by competing programs, and a 

point of pride for fellow Wolfpack fans. As part of this mission, the N.C. State wrestling team has established 

marketing goals to help them facilitate this progression toward national prominence.  

 Short Term Goals: 

a) Increase social media connections by 50% 

b) Find ways to combat our pre-determined weaknesses 

c) Enhance wrestling match atmospherics 

d) Increase activity in the N.C. State community to build brand image 

Long Term Goals: 

a) Make N.C. State wrestling THE destination for premier wrestling recruits 

b) Increase collegiate wrestling popularity 

c) Build lasting relationships with community schools and clubs 

d) Develop a reputation for enthusiastic crowds 

e) Expand target markets to encompass additional consumers 

 

N.C. State wrestling is vying for position with a multitude of university athletic events. Currently the wrestling 

program does not occupy one of the top three rungs of our positioning latter for many people, which explains 

the small numbers in attendance. One goal of this marketing plan is bump the wrestling program up a few 

notches on this latter, and insert ourselves into the minds of our fans. We want our consumers to think of 

N.C. State wrestling as a sport where “strength and precision collide,” which will be our unique selling 

proposition.  
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MARKETING STRATEGY 

 

 The N.C. State wrestling program is at a critical juncture in its product life cycle. Like all sport teams, 

we have had our ups and downs throughout the years. The wrestling program has seen growth, maturity, and 

decline numerous times over the course of its history. This program has recently hired a new coach, is already 

experiencing success, and has a recruiting class ranked 4th in the nation for 2014. This is an opportune time to 

take full advantage of the growth that we are experiencing by reintroducing N.C. State wrestling as a hotspot 

for exciting entertainment. We intend to increase awareness amongst our target markets, create and build a 

brand image that portrays excellence on and off the mat, and increase crowd participation during matches.  

 Quality performance and an exciting crowd filled atmosphere are two intertwined characteristics that 

are continually sought by athletic programs. If a team produces a poor product, then attendance is going to 

suffer. Meanwhile, if attendance is down it will be increasingly difficult to attract future talent to the 

organization. Thus, both qualities are interconnected and necessary for each other. Fortunately, N.C. State 

wrestling performance is beginning to see enormous upward momentum, which means this is the ideal time to 

construct a desirable atmosphere. We will combat appearance and scoring uncertainty weaknesses by 

organizing the venue properly, and disseminating added match information through the announcer.  

 We are heavily targeting the 14-24 age groups that combine high school and college students for our 

matches. This means we will need to be heavily involved in social media marketing, which is a positive for us 

due to the low cost and mass effect. Lack of admission cost is an extremely helpful selling point when 

attracting this market segment. We will attempt to create an environment that promotes socialization in 

order to attract consumers that would otherwise not be interested in wrestling matches. Once in the arena 

our goal is to demonstrate value within the match to create repeat consumers. 

 When targeting youth wrestling programs we will spend most of the focus on attendance and 

participation in these programs practices. By participating in practice our wrestlers can develop friendships 

with youth wrestlers and demonstrate their superiority in the sport. By doing this we are creating idols/role 

models for the youth wrestlers to aspire to be, which will increase attendance numbers from this target 

market program.  

It is important to demonstrate the well-roundedness of our athletes, and to do this we will engage in 

community and university relations projects. This will not only benefit our wrestlers by increasing exposure to 

diverse situations, but will also increase exposure and will foster positive relationships. This involvement will 

help to generate awareness while simultaneously building a positive brand image. This is crucial step in 

marketing our program because it will result in the largest positive effect for our student athletes, our 

community, and our program.  

Most of our strategic marketing goals will be cost effective marketing strategies. Operating under a 

budget that does not allow for extreme marketing tactics will result in cost effective strategies that are high in 

time and energy. In order to attain our goals we will need to show the same dedication that our athletes do 

every day.  Proper execution of our marketing strategies will help us to achieve our short and long term goals, 

and accentuate the success of our wrestlers. 
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MARKETING TACTICS 

 

Strategy – Create an exciting atmosphere for fans and wrestlers 

The N.C. State wrestling team has experimented with multiple mat layouts in the past trying to create the 

best atmosphere for the wrestlers. One layout that we need to stay away from for the time being is centering 

the mat in the middle of the basketball court. By doing this we place a 42’ x 42’ wrestling mat in the center of 

a 94’ by 50’ basketball court. Additional seating is usually placed on all sides of the mat directly on the court 

but the vantage point from these seats is poor. This creates a very open layout that disperses the crowd 

mightily. We want to bring this crowd closer to the mat, and close in the arena to create an atmosphere that 

is right on top of the wrestling mat. We also want to engage better lighting tactics to increase the drama 

associated with the wrestling match. 

  

Figure 3: Centered wrestling mat layout (Black square represents wrestling mat) 

 

 

Figure 4: Optimal layout of N.C. State wrestling matches. (Black square represents wrestling mat, red rectangle represents additional floor 

seating) 
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 Center the wrestling mat on the North end of Reynolds Coliseum, just underneath the upper seating 

overhang. Each bench will run parallel to the mat on the East and West sides of Reynolds, directly 

underneath the upper seating overhang. 

 Additional portable seating will be provided on the empty end of the mat toward center court. The 

Coliseum will be closed off at half court by drawing a curtain divider. This will decrease our fan 

capacity to a more ideal number. 

 This mat arrangement will bring the crowd right on top of the action, and create a true “home court.” 

The vantage points will be significantly increased from all angles and the crowd will be directly above 

the action. 

 We will use lighting to add drama to the match by spotlighting the wrestling mat. The seats will still be 

dimly lit for safety purposes; however the focus of the lighting will directed at the wrestling mat. 

 We will initiate a synchronized crowd clap whenever a visiting wrestler is on his back trying to avoid 

being pinned. The clap will be deliberate and unchanging so that the crowd is able to keep pace without 

being mistaken for normal applause.  Inciting extra crowd involvement will help to battle against the 

individualized nature of wrestling, and gets the stadium all cheering for the team. 

 The announcer will explain the clap at the beginning of the match to make the crowd aware; 

meanwhile we will target spirited fans and introduce them to the clap chant so they can lead the crowd 

in proper execution. 

 

Strategy – Decrease scoring uncertainty amongst the crowd 

The sport of wrestling has a complicated scoring structure that is difficult to grasp if you are not familiar with 

the sport. Part of our target market is not overly familiar with wrestling so we need to cut down on scoring 

uncertainty to keep them engaged. 

 The announcer will commentate on the match, explaining whenever points are awarded to a wrestler. 

His commands will be as follows: “Two points for the take down,” “Two points for the reversal,” 

“One point for the escape,” “X points for near fall,” “X points for penalty,” and “X points for riding 

time.” Quotations with an X indicate that the point totals may vary depending on the circumstance. 

These commands will be used to clear confusion during individual matches. 

 The announcer will also be prompted to let the crowd know when a match is on the brink of earning 

added team points. In dual team matches the scoring breakdown is as followed: 

a. 6 team points awarded toward the team total for wins by pin, default, forfeit, or 

disqualification. 

b. 5 team points awarded toward the team total for wins by technical fall if the winning 

wrestler was awarded a near fall during the match. 

c. 4 team points awarded toward the team total for wins by technical fall if the winning 

wrestler was not awarded a near fall during the match. 

d. 4 team points awarded toward the team total for wins by major decision. 

e. 3 team points awarded toward the team total for a decision 

*A technical fall occurs if one wrestler has a 15 point lead at any point in the match. The 

match is stopped when this occurs 
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**A major decision is awarded if a wrestler wins the match by a score of 8-14 points. A 

decision is awarded if the win was earned by less than 8 points. 

 The announcer will for instance proclaim “N.C. State wrestler John Doe is just two points away from 

earning his team another match point. Let’s make some noise for him!” This will help to engage the 

crowd more often during the match, and add to the team spirit that is currently missing in the crowd. 

 

Strategy – Create a social environment prior to the beginning of the match (1 home match) 

Creating a social environment will help us to reach our target markets that are unfamiliar with the sport of 

wrestling. This is going to be strongly geared toward our 14-18 age groups that includes nearby high school 

students. The goal is turn home wrestling matches into exciting events that cater to the social tendencies of 

our target market. To do this we are going to use advertising and promotions to attract consumers to 

Reynolds Coliseum before the match begins. By drawing a large crowd to the event prior to the match we will 

have overcome our greatest obstacle of getting our consumers to Reynolds Coliseum. 

Promotion: College Night 

 This promotion will be highly directed at our high school target market, and will attempt to draw them 

to campus for music, socialization, and an introduction to college life. 

 1 hour prior to the beginning of a 7:00pm wrestling match we will begin playing music in Reynolds 

Coliseum. We are going to advertise that doors open at 6:00pm and admission is free. Also, the first 

250 fans will be eligible to enter into a drawing for 2 men’s basketball tickets against UNC on February 

26th, at 8:00pm. 

 The key points to this promotion will be to entice students to enter the gym early, and use it as a place 

to interact with friends. We hope to create an electric environment by flooding the Coliseum with 

energetic fans. Once the match has concluded we will advertise that I      NY Pizza will be hosting post 

game festivities including music, and an appearance by the wrestling team. 

 The point of this promotion is to introduce high school students to life on a college campus by 

providing musical entertainment, an athletic event, and lastly late night trips to popular hot spots. By 

integrating high school students with college students we will create a sense of belonging from the high 

school students resulting in further participation of wrestling promotions. 

 Advertising this event will be key in making sure that we have high school participation. To do this we 

will break our wrestling team into 10 groups of 3 wrestlers who will each be assigned a high school 

that is located within 25 minutes of Reynolds Coliseum.  

 We will arrange for our groups to speak to three different classes of seniors, and one class of juniors, 

about time management skills in college. This is a popular topic of discussion for success, and will be 

directly applicable to the high school students. Our Director of operations will be in charge of making 

sure the wrestlers are able to get into 4 different classes to speak to the students. Each session should 

take no longer than 30 minutes, totaling 3 hours of commitment for our wrestlers including drive time. 

 As division one athletes, our wrestlers are excellent resources for providing tips and hints to navigating 

college coursework, while maintaining time for other activities. Once in the classrooms the wrestlers 

will share their knowledge and answer questions about college that the students may have. 

 Before exiting each class the wrestlers will pass out flyers alluding to the social event that the team is 

holding before the match. They will encourage the students to come out and see what a typical Friday 
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night is like on a college campus, and enjoy the festivities. They will also strongly encourage each 

student to spread the word to their friends around school to really bring a strong showing at the 

event. This will also be an excellent time to advertise the twitter and facebook accounts for the 

wrestling team to increase social media followers. 

 By reaching out to 4 classes of 25-30 students per group, we will directly be able to advertise to 1,000 

students by the end of the day. Each of these students will also help us to further our advertising 

efforts by spreading the word to their peers. 

 The flyer will also entice students to check out Hillsborough Street upon the completion of the match. 

This will hopefully round out their “college night” by introducing them to the benefits Hillsborough 

Street has to offer. 

 We will market to college students with on campus flyers and posters. The offering of tickets to a 

men’s basketball game against rival UNC gives us a non-price promotion that holds tremendous value. 

 

Strategy – Seek Out Volunteering Opportunities 

As part of the mission statement for N.C. State athletics, our student-athletes will aim to be a paradigm for 

leadership and integrity. In order to fill this obligation we must seek out opportunities for our student-athletes 

to give back to the community, and promote these values. We want to partner our wrestling program with 

upstanding community events that we can proudly associate with Wolfpack wrestling. This will not only help 

our wrestlers to become well rounded students, but will garner respect for our program and reinforce the 

values that we wish to demonstrate.  

 A likely option for our program will be the Susan G. Komen Race for the Cure 5k. This event hosts 

large numbers in the Raleigh area, which will increase our exposure in the community. 

 Our wrestlers will be wearing matching attire that properly labels them as N.C. State wrestlers to 

ensure that we are receiving proper recognition for our efforts. 

 The race takes place on Saturday, June 14th. Set up begins at 6:30am and clean up will likely go into the 

afternoon.  

 This is an excellent option for the N.C. State wrestling team to add value to the community, and 

demonstrate its willingness to participate in volunteer opportunities. 

 

Strategy – Demonstrate the superior physical condition of wrestlers. 

Wrestlers are notorious for having exceptionally low percentages of body fat while in season, as well as 

superior pound for pound strength comparisons. As a way to show off this superior physical condition and 

create a since of competition among current N.C. State students, the wrestling team will host a 30 minute 

workout session on one of the Carmichael Gym basketball courts once per month from September to March. 

 The goal of the workout session is to attract interest from current college students who are already 

interested in physical activity. Hosting these workout sessions will entice students to test their abilities 

against excellent division one caliber athletes. It will also demonstrate the superior physical condition 

that the athletes are in, which will increase the impressiveness of the sport, and attract interest in 

viewing a match. 
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 The workout sessions will be held on the first Monday of each month beginning in the late afternoon. 

Scheduling the workout for Monday evening should minimize scheduling conflicts for the team. 

 The workout will take place on one of the basketball courts in Carmichael Gym, and will require no 

weights or additional equipment. This will allow us to cater to large groups while minimizing safety 

hazards. 

 The workout will be designed by the wrestling staff and athletes to double as a team workout and a 

university relations project. 

 Flyers will be posted in Carmichael Gym challenging students to see if they are tough enough to 

withstand a workout from the N.C. State wrestling team. The goal of the flyer is to evoke 

competitiveness, and appeal to frequent gym visitors. 

Gym workouts are highly popular during the winter months in North Carolina to avoid poor weather 

conditions. This workout session with the wrestling team will provide students with an opportunity to 

physically challenge themselves, while introducing them to some of N.C. State’s student athletes. This will raise 

awareness and create interest in N.C. State wrestling, and provide an excellent public relations opportunity 

for the team. 

 

Strategy – Develop connections with youth wrestling organizations. 

As one of our target markets it is important to make time for youth wrestling organizations. Children are 

highly susceptible to developing idols/role models that are professional or elite athletes. This presents an 

opportunity for N.C. State wrestlers to step into this role, and develop a fan base for current and future N.C. 

State wrestlers. 

 We will contact three local youth wrestling organizations and ask to attend four different practice 

sessions. This will provide us with 12 opportunities to make good impressions for youth wrestlers. 

 We will be contacting capital city wrestling, hurricanes wrestling club, and the holly springs golden 

hawks for practice opportunities. 

 While at practice, our student-athletes can help to coach and advise young wrestlers on how to reach 

their goals and achieve success in wrestling. This will help to build relationships with the youth 

wrestlers, as well as the organizations, in attempt to increase our fan base. 

 These practices will double as team building exercises for our team. Given the lessened intensity of 

these practices, the mood will be jovial resulting in positive experiences for the youth wrestlers and 

our wrestlers alike.  

 At the conclusion of the practice we will inform the parents and youth wrestlers of upcoming matches 

and summer camps available to them. 

 We will also pass out copies of the schedules to the head of the youth wrestling organizations and 

encourage them to inform their members to attend home wrestling matches. 

These efforts will be useful in improving family attendance at wrestling matches, as well as creating fans at an 

early age.  

After attending a few practices and establishing relationships with these youth wrestlers, we will create a 

promotional event for a Sunday wrestling match titled N.C. State Champion Sunday. 
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 We will target a Sunday match because this will be a likely time that families are able to attend the 

wrestling match without scheduling conflicts. 

 The promotion will aim to draw youth wrestlers to an event that will likely have a smaller attendance 

rate. We do not want to overload our arena with children, while simultaneously attempting to draw in 

a high school and college age market. This will only repel the older age group, and leave them with the 

assumption that the matches are specifically for children. 

 The promotion will offer fans under the age of 12 and wearing red and opportunity to receive a free 

“N.C. State Champion” title belt.  

 This belt in wrestling represents a trophy to distinguish the champion wrestler from the rest of the 

competitors. The belt will be made of foam material and will therefore be cheap to reproduce. 

 This promotion is aimed at drawing red garment wearing Wolfpack fans, under the age of 12, and their 

families to an event that would otherwise have little attendance. By awarding our little fans with 

championship belts we will create excitement and a sense of pride at the event.  

 We will reach out to our youth wrestling organizations, as well as, surrounding area middle schools 

with wrestling programs.  

 

Strategy – Increase social media connections by 50% 

Currently we boast 2,100+ followers on Twitter and have received 1,700+ likes on Facebook. To satisfy both 

short and long term goals of our marketing plan it essential that we raise awareness of N.C. State wrestling. In 

order to raise awareness, especially in a target market of 14-24, we need to thrive on social media sites. Doing 

this will increase our chances of moving up the positioning latter, and finding ourselves as a top three 

contender in the minds of consumers. 

 By completing the above listed tactics in our marketing plan we will be able to increase our social 

media following. The key is to continue to stay up to date on all events and information, as well as post 

pictures and videos about the workout sessions, community involvements, social events, and 

everything else we are doing as a team. 

 Adding photos and videos from our events will likely draw the attention of the participants at our 

events, and will hopefully spread to their friends and contacts as well. 

 Social media will be a key instrument in evaluating the success of our strategies, as it is the only true 

numeric information we will be able to gather. 

 It is important to advertise at every event that we are on Facebook and twitter to make sure our 

consumer is aware of our social media presence. 

 

Strategy – Increase Awareness through Game Day Advertising 
 

It is highly important that sufficient game day advertising be placed in strategic spots on campus to attract any 

interested consumers that are unfamiliar with the wrestling schedule. This will also help to thrust N.C. State 

wrestling into the number one spot in consumers’ minds for product positioning. Any consumer that is unsure 

of their near future plans might be persuaded to attend a wrestling match because of the advertising. 
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 A large game day banner will be hung from Reynolds Coliseum that reads “N.C. State Wrestling Match 

Today.” 

 Flyers announcing the wrestling match will be posted on the message boards all around campus 

 We will distribute 5 fold out sidewalk advertisers at highly trafficked areas around N.C. State’s campus. 

The boards will be placed in the morning, and removed at the conclusion of the match. 

 An ad will be taken out in the sports section of the Technician to preview the wrestling match. 

 Facebook and Twitter accounts will announce the match and post pictures of the athletes warming up 

for the contest.  

 

 

IMPLEMENTATION AND CONTROL 

 

N.C. State 2013-2014 Home Schedule and Promotions 

Date: Opponent: Time: Promotion: 

    

11/01/2103 Red/White Intersquad 

 

7:00pm Participate in 

Volunteering 

Opportunity prior to 

Wolfpack Open 
11/17/2013 Wolfpack Open 

 

9:00am  

11/24/2013 

 

 

Gardner Webb 

Lindsey Wilson 

UNC Pembroke 

 

12:00pm 

1:30pm 

3:00pm 

Begin Participation in 

Youth Organizations 

01/24/2014 Campbell 

 

7:00pm Beauty & THE BEAST 

01/26/2014 Virginia Tech 2:00pm “N.C. State Champion” 

    

01/31/2014 North Carolina 

 

7:00pm Pre-game Social 

02/09/201 Virginia 2:00pm Senior Night 

    

    

    

    

Source: www.Gopack.com 

*The Wolfpack workout sessions will occur on the first Monday of every month beginning September 8th, 

2014 and ending March 2nd, 2015. 

 

 

 

http://www.gopack.com/
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Budget 

 

Item: Cost 
  

Print ads $200 

Flyers $350 

Vinyl Banners $250 

Facebook Page $0 

Twitter Account $0 

N.C. State Champion Belts $650 

Red Pom-Poms (Game Day) $150 

Technician ads $0 

N.C. State Men’s Basketball Tickets(2) $100 
  

  

 

Total: 

 

$1,700 
 

 

Evaluation 

In order to properly evaluate our efforts in marketing, we have to first reintroduce our short and long term 

goals for the program. 

 Short Term Goals: 

a) Increase social media connections by 50% 

b) Find ways to combat our pre-determined weaknesses 

c) Increase wrestling match atmospherics 

d) Increase activity in the N.C. State community to build brand image 

Our social media connections will be measured through Twitter followers and Facebook page likes. To be 

successful in achieving this goal we need to reach 3,000+ Twitter followers and 2500+ Facebook page likes. 

Our goal is to have met this goal by the end of next season. This will give us time to implement our strategies 

and review their success. To combat our pre-determined weaknesses we have employed strategies that will 

bring added life to the match atmosphere, as well as infuse a stronger sense of team spirit within wrestling. 

The organizational layout of the match and lighting techniques are popular with large events, and should 

provide useful. A true measure of match atmosphere will ultimately rely on the fans in attendance. If we can 

properly install a clap chant, and reduce scoring uncertainty, then the crowd in attendance should be more 

engaged in the match. This positive engagement will result in increased atmospherics meeting our goal. We 

have created opportunities to have our team venture into the community in attempt to grow our brand and 

establish community relations. These opportunities that we have created should help to increase the visibility 

of Wolfpack wrestling, and establish positive brand image. 
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 Long Term Goals: 

a) Make N.C. State wrestling THE destination for premier wrestling recruits 

b) Increase collegiate wrestling popularity 

c) Build lasting relationships with community schools and clubs 

d) Develop a reputation for enthusiastic crowds 

e) Expand target markets to encompass additional consumers 

The result of our marketing plan should help to build a foundation for reaching our long term goals; however 

they will more than likely not be attained immediately. We will evaluate the effectiveness of making N.C. State 

THE destination for premier recruits by measuring our annual recruiting rankings. Although the head coach 

and staff play much larger roles in recruiting, if we can help to make our program more favorable in the eyes 

of the community, it will help to reach that goal. Currently N.C. State ranks 4th in the nation in wrestling 

recruits for the 2014-2015 season. This reveals that our program is already becoming more favorable 

nationally. The Pre-game social, community and university involvement, and youth practice attendance are all 

ways to increase the popularity of wrestling in Raleigh. By extending positive brand imaging, and increasing 

match atmospherics we will be able to see a noticeable increase in typical crowd size which will help us 

measure wrestling popularity in Raleigh. To determine if we are building relationships that will be mutually 

beneficial in the community, we will look for future requests from organizations we previously worked with. 

Receiving future requests demonstrates how valuable we were to the organizations that we participated in. It 

will be easy to tell a difference in crowd excitement from previous years, if our marketing efforts are 

successful. The atmospherics of the match have been a point of concern for the program so implementing our 

strategies should result in added excitement on match day. After the first four long term goals have been met, 

it will be imperative to continue to extend our target markets to bring further popularity to our program. If 

we want to achieve the status of being THE destination for premier wrestling recruits, then we need to 

continue our efforts each and every day.  
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APPENDIX 

2013 Team Photo: 

 
Beauty & THE BEAST Promotion: 
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Newspaper article on former star: 

RALEIGH, N.C. – Sylvester Terkay arrived at NC 

State 23 years ago harboring more doubts than dreams.   

As a walk-on athlete he wondered if he could even make 

the Wolfpack’s highly regarded wrestling team. He also 

was apprehensive about the academic challenge at a 

school that turned out engineers and architects.   

More than more than 500 miles from his small, coal-

mining hometown of Lawrence, Pa., he was in a 

different world. But Terkay adapted and the cloud of 

doubts eventually dissipated.   

He made the wrestling team, earned a scholarship, won 

four straight ACC titles, the 1993 NCAA championship, 

and set several school records.   

Turns out he was about as good in the classroom as on 

the mat, making first-team Academic All-American 

three years and graduating with a political science 

degree.   

In November, the Wolfpack’s big “Bear” will be reliving 

many fond memories when he returns to campus as a 

member of the 2013 NC State Athletic Hall of Fame 

class.   

“It’s humbling,” Terkay said of being one of the first 20 

people elected. “It might be a little overwhelming for 

me.”   

Since leaving State, Terkay has been a pro wrestler, a 

pro fighter, and appeared in commercials and films. Now 

he’s back in Lawrence, single, and manning a sales 

position with Washington Automall.     

Once all that seemed so improbable, the long journey to 

success from Lawrence, which Terkay remembers as 

having one store, a post office and no stoplights when he 

was growing up.   

He had good times, tough times and sad times there. His 

mother died when he was 13. His father underwent two 

cancer surgeries, leaving older sister June to raise him 

with an assist from sister Deb, who was married and had 

her own children to nurture.   

Wresting was Terkay’s outlet and his passion. Early on 

he competed in the 138-pound class, but became the 

“Incredible Growing Man” who weighed 190 as a high 

school senior and finished at NC State as a 265-pound 

giant.    

Wolfpack coach Bob Guzzo knew about him, but didn’t 

recruit him.   

Terkay didn’t win any prep state titles or other big 

events and received zero scholarship offers from major 

programs. So he went to Chowan University at the 

behest of a friend, got hurt, and left school after one 

semester.   

“One point (at Chowan) I considered giving it all up,’’ 

Terkay said. “My sister June said: ‘No, hang in there. I’ll 

get you to a doctor.’”   

Terkay hung in there, rehabbed and in the summer of 

1990 cranked up his 1976 Buick, drove to NC State and 

introduced himself to Guzzo. Then a supple 6-5, 225 

pounds, he looked like a modern Samson with short hair 

and was about as strong.   

“He was very green, not very skilled on the mat,” Guzzo 

said. “But he had incredible strength. Off the charts.”   

Despite his muscle and might, Terkay said he was 

initially intimidated. He recalls how veteran teammate 

Brian Jackson “beat the daylights” out of him in 

practice. Later his freshman year a shoulder separation 

added to the agony.   

But Terkay showed grit and faith. Very religious, he 

found a “good church” in Raleigh, practiced hard, lifted 

weights fervently and long (sometimes over two hours 

before going to class), and spent most nights studying.    

Though amiable and popular with teammates, who 

elected him captain two seasons, Terkay wasn’t the 

partying type. He was the quieter, business type.   

“A great kid, very moralistic, a good representative” for 

the university, Guzzo said.    

Terkay’s first big breakthrough came in the decisive 

match of the 1990 ACC tournament. The Pack needed a 

pin to win and it was up to the “Bear,” who had been 

sidelined much of the season.   

Suspense swirled. Nerves tingled. Pressure mounted. But 

Guzzo remembers Terkay telling him before stepping on 

the mat: “Don’t worry, coach, I know what I’ve got to 

do.”   

That was to pin Maryland’s Matt Groom, which Terkay 

did, to give NC State the first of back-to-back ACC 

championships.   

“It was a big deal to win the ACC at that time,’’ Terkay 

said. “I was still hurt, but didn’t have time to heal.”   

For the next three years, opponents probably had rather 

grappled with a real grizzly than tangle with the 

Wolfpack’s “Bear.”    

Terkay went on to finish runner up in the 1992 NCAA 

finals, losing a heartbreaker. Ever resilient, he came back 

to claim the crown a year later with a quick pin, capping 

a perfect 41-0 season and a memorable college career.   

He left with a school record 122 victories, 64 pins, an 
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89.7 winning percentage and about a 3.3 academic 

average.   

“God orchestrated the events to get me there,” Terkay 

said, reflecting on his circuitous route to NC State. “He 

gave me a coach who knew me. Coach Guzzo helped me 

a lot more than you will ever know.”    

Terkay also cited volunteer coach Greg Hicks, strength 

coach William Hicks, tough workout partners like Brian 

Jackson, and support from the athletic department.    

“A lot of people cared about me,’’ he said.   

Terkay had strong family backing as well. His father was 

unable to see him wrestle, but followed his son through 

the newspapers. Sister June frequently made the 

arduous, 8 hour-plus trip from Lawrence to Raleigh to 

watch her brother compete, and Deb often rode with her.  

When Terkay won the NCAA crown in Iowa in 1993, 

both sisters were in the stands.   

“June and Deb pretty much raised me,’’ said a grateful 

Terkay. “June worked to make sure I was taken care of, 

made sure I did what I needed to do.”   

Terkay has pictures and newspaper clippings of the NC 

State glory days, but doesn’t dwell on them.   

“You walk a fine line of not living in the past,’’ he said. 

“I wanted to make sure I pressed forward.”   

So Terkay pressed on. He wrestled with the WWE, 

participated in mixed martial arts, and saw much of the 

world, competing in China, Thailand, and Japan, where 

he was voted most popular professional wrestler in 

2002.    

Traveling more than Gulliver, he stopped along the way 

to appear in more than 40 commercials and play small 

roles in several films.   

He also taught at Christian wrestling camps, supported 

Athletes In Action, and today speaks openly about his 

faith. Terkay is profoundly thankful he wound up at NC 

State, where Guzzo’s friend, Tad Boggs, encouraged 

him to go.     

“They took a chance on me (and) I to make the college 

proud of me, show gratitude; I’m glad I could win 

something and give back,” said Terkay, a walk-on who 

didn’t walk away when life was tough.  
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N.C. State Champion Promotion: 

 

 

 

 

 

 

 

 

 

 

 
 

 

Are you an N.C. State CHAMPION? 

If so, come down and support the Wolfpack as they host 

Virginia Tech January 26th, at 2:00pm! 

All kids under 12 wearing RED will receive a FREE N.C. State 

CHAMPION BELT!! 

Doors open at 1:00pm and supplies are limited so come early 

and be LOUD & PROUD! 
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Workout Session Flyer: 

 

Think you have what it takes to hang with the best? 

Join the N.C. State wrestling team in a workout that will prove how tough you really 

are! 

The wrestlers will be on court 8 in Carmichael Gym September 8
th
, from 5:00 – 

5:30pm. 

If you are tough enough for the same butt kicking workout that these division 1 

athletes get, then we will see you at 5:00pm! 

N.C. State Wrestling: Where STRENGTH and Precision COLLIDE! 

 

College Night Flyer:  

 

College Night at Reynolds Coliseum 

Join the N.C. State Wrestling team in celebrating college night at Reynolds Coliseum! 

The Wolfpack are set to take on the Tarheels Friday January 31st, at 7:00pm 

Doors open at 6:00pm and the first 250 fans are eligible to enter for a chance to win 2 tickets 

to the Wolfpack men’s basketball game against the Tarheels February 26th! 

 

Admission is FREE and being LOUD is welcomed! 

 

At the Conclusion of the match I     NY Pizza will be hosting post match festivities including 

music and an appearance by the wrestling team! 

 


